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Teaching method

Face-to-face

Prerequisites

Department
Coordinador Romani de Gabriel, Maria E-mail mromani@udc.es
Lecturers E-mail
Web

General description

Provide the theoretical basis of current knowledge on consumer trends, their influence on the individual by the media and

the defense of consumer rights.

Study programme competences

Code Study programme competences
A18 Interpretar datos e indicadores socioeconémicos.
A35 Andlise critico das decisiéns emanadas dos axentes que participan nas relaciéns laborais.
B2 Capacidade de analise e sintese.
B8 Razoamento critico.
B14 Aprendizaxe autbnomo.
B15 Creatividade.
B17 Sensibilidade cara a temas medioambientais.
C1 Expresarse correctamente, tanto de forma oral coma escrita, nas linguas oficiais da comunidade auténoma.
C4 Desenvolverse para o exercicio dunha cidadania aberta, culta, critica, comprometida, democratica e solidaria, capaz de analizar a
realidade, diagnosticar problemas, formular e implantar soluciéns baseadas no cofiecemento e orientadas ao ben comun.
C6 Valorar criticamente o cofiecemento, a tecnoloxia e a informacion dispofiible para resolver os problemas cos que deben enfrontarse.

Learning outcomes

Learning outcomes Study programme
competences
C1
c4
C6
B2
B8
B14
B15
B17
Al18
A35

Contents

Topic Sub-topic
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UNIT 1.BEGINNINGS AND DEVELOPMENT OF
CONSUMER SOCIETY

-From capitalism to capitalism Consumer Production

-The Rise of Consumer Society in Spain: the prefordista Fordist model to model

UNIT 2. CONSUMER SOVEREIGNTY AND CULTURAL
CONSUMPTION Motivations

- Consumer Sovereignty

- Cultural Consumer Motivations - Needs and Desires

UNIT 3.PATTERNS OF CONSUMPTION AND CONSUMER
BEHAVIOR PRODUCTION OF GOODS PRODUCTION
BRANDS

- Consumer Brands and Consumer low cost
- The influence on the Work of New Models of Consumption

UNIT 4. PUBLICITY, MEDIA AND CONSUMPTION

- Growing Media Concentration - Commodification Media - Features Information

UNIT 5. MOVEMENTS OF CONSUMERS AND
CONSUMPTION CRITICAL

- Consumer Movements In The World

- The consumer movement in Spain

- Critical Consumption

- Collaborative Consumption - Fair Trade

UNIT 6. CURRENT CONSUMER BEHAVIOR

- Consumer Behavior real
- Sustainability and Social Responsibility Organizations

Planning
Methodologies / tests Competencies Ordinary class Student?s personal Total hours
hours work hours
Workbook A18 A35 B2 B8 B14 30 24 54
B15B17 C1C4
Guest lecture / keynote speech B2 B14 B17 C1 C6 30 0 30
Objective test B2 C1C6 2 60 62
Personalized attention 4 0 4

(*)The information in the planning table is for guidance only and does not take into account the heterogeneity of the students.

Methodologies

Methodologies

Description

Workbook

No works was collected after 24 hs

nature of the practice allows), keeping in mind that you will have less score if It was delivered in class.

Critical readings, comments and practical exercises that students must perform, as directed by the teacher in class.
If you have not attended class the day on which the relevant practice takes place, it may deliver Moodle in 24 hours (if the

Guest lecture /

keynote speech

students, in order to impart knowledge and objective learning.

Oral presentation by the teacher, complemented by use of audiovisual media and the introduction of some questions to the

Objective test

Oral or written exam with questions, practical exercises or text comentary.

Personalized attention

Methodologies

Description

Workbook

utilizar.

Estableceranse horarios de tutorias para dubidas ou consultas sobre a materia.

Farase para as lecturas, orientando a cada alumno sobre o traballo que ten que facer, como facelo e fontes de informacién a

Assessment

Methodologies Competencies

Description

Qualification
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Workbook

Objective test
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A18 A35 B2 B8 B14 | Critical readings, comments and practical exercises that students must perform and 50
B15B17 C1 C4 put into Moodle, as directed by the teacher in class.

If you have not attended class the day on which the relevant practice takes place, it
may deliver Moodle in 24 hours (if the nature of the practice allows), keeping in mind
that you will have less score if It was delivered in class.

No works was collected after 24 hs

B2 C1C6 Oral or written examination with questions, practical exercises or comments text 50

The student must choose one of these two forms of evaluation: 1- Perform at least 25% of the share "READINGS" (50%) and submitted to the
"objective test" (50%). In this case the marks obtained in the two methodologies, BOTH IN JUNE AS OPPORTUNITY IN JULY would join. If the sum

of the two methodologies do not reach the approved opportunity in June, the qualification obtained in the share of "READINGS" maintain and add to

the score on the "objective evidence" of opportunity July That is, the student who chooses this evaluation system couldn’t take the "objective test"
over 100%. 2- Take only the "objective test" (100%) in June and/or in July. IMPORTANT NOTE: students who due to individual situations may not
benefit from any of these evaluation systems, PLEASE CONTACT THE TEACHER WITHIN 15 DAYS OF THE START OF TEACHING of the subject

to try to adapt the evaluation system.

- 0.

- 0.
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consumidores del siglo XXI. Esic. Veblen, Thosrtein (2004). Teoria de la clase ociosa. FCE. México.
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Recommendations

Subjects that it is recommended to have taken before

Subjects that are recommended to be taken simultaneously

Subjects that continue the syllabus

Other comments

(*)The teaching guide is the document in which the URV publishes the information about all its courses. It is a public document and cannot

be modified. Only in exceptional cases can it be revised by the competent agent or duly revised so that it is in line with current legislation.
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