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General description

The necessary knowledge is acquired to create, develop and manage an audiovisual product in all its phases.from the

initial planning to the work plan, the cost estimate, the production management or the financing and operating methods.

Study programme competences / results

Code Study programme competences / results
A2 Crear productos audiovisuais.
A3 Xestionar proxetos audiovisuais.
A6 Cofiecelo sector audiovisual: a oferta e as audiencias.
A7 Coniecelas técnicas de creacion e producién audiovisual.
A9 Cofiecelos modelos de xestion.
A10 Coriecelo marco legal e deontoléxico.
Al12 Coriecelos principais c6digos da mensaxe audiovisual.
B6 Expresarse correctamente tanto de xeito oral como escrito en linguas oficiais da comunidade autbnoma
B7
B8 Empregar as ferramentas basicas das tecnoloxias da informacién e as comunicaciéns (TIC) precisas para o exercicio da sta profesion e
para a aprendizaxe ao longo da suUa vida.
B9 Desenvolverse para o exercicio dunha cidadania aberta, culta, critica, comprometida e solidaria capaz de analizar a realidade,
diagnosticar problemas, formular e imprantar solucion baseadas no cofiecemento e orientadas ao ben comun
C1 Entender a importancia da cultura emprendedora e cofiecer os medios ao alcance das persoas emprendedoras.
Cc2 Valorar criticamente o cofiecemento, a tecnoloxia e a informacion dispofiible para resolver os problemas cos que deben enfrontarse.
C3 Asumir como profesional e cidadan a importancia da aprendizaxe ao longo da vida.
C4 Valorar a importancia que ten a investigacion, innovacion e o desenvolvemento tecnoléxico no avance socioeconémico e cultural da
sociedade.
Learning outcomes
Learning outcomes Study programme
competences /
results
Cofiecemento do emprego de material para xestién de proxectos audiovisuales A2 B6 C1

A3 B7 c2
A6 B8 C3
A7 B9 C4
A9
Al10
Al2
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Cofiecementos para crear e desenvolver un produto audiovisual A2 B6 C1
A3 B7 Cc2
A6 B8 C3
A7 B9 C4
A9
Al10
Al2
Capacidade de manexar ferramentas para producir un produto audiovisual A2 B6 C1
A3 B7 C2
A6 B8 C3
A7 B9 Cc4
A9
A10
Al2
Contents
Topic Sub-topic
Tema 1. O proceso de producién 1.1. The planning
1.2. Staff typology
Tema 2. Productora e persoal 2.1. Phases of production
2.2. Type of production
3.1. The director of audiovisual projects
3.2. Estimation of costs
Tema 3. Producion executiva: desefio, creacion e direccion de
proxectos
4.1. The work plan
4.2. The management of resources
5.1. Movie Magic
Tema 4. Direccién de producion 5.2. Budget management
6.1. Financing
6.2. Exploitation
Tema 5. Ferramentas de xestién da producion
Tema 6. Estratexias de comercializacion
Planning
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Methodologies / tests Competencies / Teaching hours Student?s personal Total hours
Results (in-person & virtual) work hours
Supervised projects A2 A3 A6 A7 A9 A10 19 45 64
Al12 B6 B7 B8 B9 C1
c2C3c4
Collaborative learning A2 A3 A6 A7 A9 Al10 16 27 43
Al12 B6 B7 B8 B9 C1
c2c3c4
Mixed objective/subjective test A2 A3 A6 A7 A9 A10 4 18 22
Al2 B6 B7 B8 B9 C1
c2Cc3c4
Guest lecture / keynote speech A2 A3 A6 A7 A9 A10 15 0 15
Al2 B6 B7 B8 B9 C1
c2c3c4
Personalized attention 6 0 6

(*)The information in the planning table is for guidance only and does not take into account the heterogeneity of the students.

Methodologies

Methodologies

Description

Supervised projects

These activities focus on the development of skills related to direct and systematic observation, and the analysis and collection

of information for the realization of audiovisual products. They will be individual or group works.

Collaborative learning

The students will develop their own audiovisual product as a team. They will know in a practical way the process of creation

and management of an audiovisual product.

Mixed
objective/subjective
test

Realizaran una prueba individual escrita.

Guest lecture /
keynote speech

Oral presentation of the subject with the help of audiovisual media. These sessions place the students in the appropriate

environment to perform the supervised work.

Personalized attention

Methodologies

Description

Supervised projects
Collaborative learning
Mixed
objective/subjective

test

Realization of work directed to achieve a viable audiovisual project. Farase unha brief exposition of matter and propofieranse

practical traballos, tutelados polo professor.

For this realization it is important to consult with the teacher about the progress made progressively in order to offer the
necessary orientations in each case and thus assure quality at work two agreed upon criteria that will be indicated. Or tracking

farase preferably individually through two communication spaces da ferramenta Moodle, or email, and personally.

Assessment
Methodologies Competencies / Description Qualification
Results
Supervised projects A2 A3 A6 A7 A9 A10 | Individual works 60
A12 B6 B7 B8 B9 C1  Group work
Cc2C3cC4
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Mixed A2 A3 A6 A7 A9 A10 Test that integrates questions type of test tests and questions type of objective tests. 40
objective/subjective A12 B6 B7 B8 B9 C1 | Regarding the former, it gathers open questions of development; the latter can
test C2C3cC4 combine multiple-choice, ordering, brief response, discrimination, completion and / or
association questions.
Others
Assessment comments
Sources of information
Basic - 0..

Marzal, J., y Lopez, F. (2008). Teoria 'y Técnica de la Produccion audiovisual. Tirant lo blanchAugros, Joél (2000). El
dinero de Hollywood. PaidésPoveda, Miguel Angel (2013). Produccién de ficcion en cine y television. Edicién
personalFernandez, F y Blasco, J. (1995). Direccion y gestiéon de proyectos. Aplicacion a la produccion audovisal.
Ediciones UPCSanchez Tabernero, Alfonso (2008). Ls contenidos de los medios de comunicacion.
DeustoEcija&amp;amp;amp;amp;Asociados Abogados (2000). Como producir, distribuir y financiar una obra
audiovisual. Grupo ExportfilmSanchez Tabernero, Alfonso (2000). Direcci6n estratégica de empresas de
comunicacioén. CatedraFormoso Barro, Finocha (2017). La ficcion televisiva y su programacion en Espafia. Circulo
RojoMifarro, Laura (2013). Cémo vender una obra audiovisual. Editorial UOCPardo, Alejandro (2014). Produccién
ejecutiva de proyectos cinematograficos. EUNSAPardo, Alejandro (2014). Fundamentos de produccién y gestion de
proyectos audiovisuales. EUNSAPardo, Alejandro (2003). El oficio de producir peliculas. El estilo Puttham.
EUNSAHebera, Joan; Linares, Rafa (2015). marketing cinematogréafico. Cémo promocionar una pelicula en el entorno
digital. UOC

Complementary

Recommendations

Subjects that it is recommended to have taken before

Oral and Written Communication/616G01001

Viewing Figures/616G01020

Art Direction and Production Design/616G01025

Subjects that are recommended to be taken simultaneously

Filmmaking/616G01030

Subjects that continue the syllabus

Final Dissertation/616G01034

Other comments

(*)The teaching guide is the document in which the URV publishes the information about all its courses. It is a public document and cannot

be modified. Only in exceptional cases can it be revised by the competent agent or duly revised so that it is in line with current legislation.
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